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Thank you for submitting your book idea to Routledge. Please fill out this form completely. Please send the document to the series editors at perspectives@hepworthhodgson.com and we will subsequently send this proposal out to peer reviewers and also use it for internal meetings.

How We Evaluate Your Proposal or Manuscript

Evaluation by commissioning editor(s)
Your proposal will be looked at closely by the most suitable Routledge editor. The editor will consider several questions: Is the content of this book of a high academic or professional standard? Is there a market for a high quality book on this subject? What evidence is there for this market? If there is a gap in the market, is this the right book to fill it? Will the book sell internationally? If the editor is satisfied at this stage, the proposal will then be evaluated by experts.

Evaluation by independent referees
We ask respected academic or professional specialists in the field to give us independent advice on the content, quality, and potential market for a finished book based on your proposal or manuscript. This process should take about 6 weeks but can take longer as it is sometimes difficult to find suitable reviewers, and reviewers are almost always extremely busy.

Editorial board meeting
If the reviews have been positive, then the editor puts together a written proposal including your proposal, the referees’ reports, and projected production costs and revenues. These are circulated to all members of the editorial board in advance of a weekly meeting, where each proposal is discussed and either approved (frequent), rejected (infrequent), or provisionally passed, subject to certain revisions (frequent).

General Book Information
	Title:
	

	Subtitle:
	

	Edition:
	

	Series:
	Perspectives on Music Production

	
	

	Book Description:

Include a detailed abstract describing:

· purpose and scope

· special features

· never-before-published information

· reader benefits

If new edition, describe changes/additions to be made.
	

	Statement of Aims:

Briefly, why do you want to write this book? What are your main themes and objectives?  What are you doing differently, or in a more innovative way, or better than existing books?
	

	Key topics covered: 
Include bullet points of key topics to be used as keywords
	

	Book Marketing Blurb:

Please write a brief blurb (approx. 250 words) which would effectively describe your book to an interested reader who may not have a background in the discipline. This is a useful tool in evaluating a book proposal because it gives a good snapshot of the ease with which you are able to present your ideas to a non-specialist audience.
	

	Market Need:

Clearly identify why there is a market for this book, and why it is a strategic fit for Routledge.
	

	Selling Points:

Please give three compelling bullet points that summarize why someone should buy the book.
	

	Table of Contents:

Please enter chapter titles, subheadings, and estimated word/page count for each chapter.
	

	Annotated TOC:

Please include a brief abstract for each chapter outlining the main points and examples covered. If you are planning any extra features (interviews, case studies, discussion questions, etc. please note that as well).
	

	
	

	Primary Author:
	

	Address, Phone, Email:

(this information will be kept confidential)
	

	Affiliation:
	

	Author Biography (a few sentences, or 100 words):
	

	Author website
	

	Additional Author Information:
	

	Previous Publications:

Descriptions, examples, or links.
	

	
	

	Co-Author or Contributor:
	

	Address, Phone, Email:

(this information will be kept confidential)
	

	Affiliation:
	

	Author Biography:
	

	Additional Author Information:
	

	Previous Publications:

Descriptions, examples, or links.
	

	
	

	Estimated Price (based on price of competing books):

Please include the prices and titles of those books you see as competing.
	

	Trim size (if preference):
	

	Printed Pages (estimate):
	

	Word count (estimate):
	

	# of Line Illustrations:
	

	# of Screen Shots:
	

	# of B&W Photos:
	

	# of Color Photos:
	

	Digital ancillaries:

Please add details if you envision the book being accompanied by a companion website .or supporting online resources.
	

	
	

	Writing Schedule:

Please enter date for delivery of the manuscript (including images).
	

	Desired Publication Date: (include rationale for why this is the desired date):
	


	
	


Book Market Information
	Audience:

Description of reader audience - primary group that will buy the book.
	

	Profession:

Include industry and job titles of the specified audience.
	

	Level:

Beginner, intermediate, advanced, and what types of prerequisites are needed.
	

	Secondary Audience:
	

	Academic Audience:

Would this book be appropriate for a certain course? Include schools, training institutions and course titles/enrolment numbers.
	

	International Audience:

Do you see an audience for this book beyond your region? Where?
	

	
	

	Competitive Titles:

Competition #1

Competition #2

Competition #3

Competition #4

Title

Publisher

Price

Page Count

Table of Contents

Differences

Benefits



	
	

	Related Routledge, Focal or Taylor and Francis titles:

Related Routledge/Focal/Taylor and Francis book

Related Routledge/Focal/Taylor and Francis book

Related Routledge/Focal/Taylor and Francis book
Title

Imprint

Price

Page Count

Differences and similarities



	
	

	Information Sources:

If there are no competitive titles, please describe where the intended audience currently finds information on the subject (e.g., industry blogs).
	


Marketing and Publicity

	Sales Leads:

List any organizations or persons that may be interested in bulk quantities.
	

	
	

	Conferences/Tradeshows:
Lists any event where the book would have an audience of buyers. Please star those you regularly attend.
	

	
	

	Speaking Engagements:
List any event where you will be speaking.
	

	
	

	Geographic Considerations:

List any particular areas in the world that may be interested in this topic.
	

	
	

	Organizations:
List any professional organizations with which you are affiliated.
	

	
	

	Online Community:
List any online community that you are part of or that may be interested in the book.
	

	
	

	Author Online Presence:

List details about your online reach, e.g., Twitter handle and followers count, Facebook page and engagement metrics, website traffic (this information will be kept confidential)
	

	
	

	Print and Publicity:

 List any periodicals or journals that are likely to review your book, noting especially those at which you have specific contacts.
	


Please include a sample chapter from the proposed book, to give reviewers a sense of the style and tone. 
